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INTRODUCTION The 16th HR Director Summit held on the 6th and 
7th February 2018 welcomed 1,200+ Senior HR and 
Industry Leaders from a wide range of industries to 
the ICC, Birmingham.

The event themed, Curators of the New Business 
Landscape - Guiding Strategic Growth, focussed on 
today’s diverse and complex business environment 
and the challenge of the unknown we face as 
business leaders. Guiding the discussion were Senior 
HR Leaders from companies, including IBM, Bosch, 
Siemens, CISCO, LinkedIn, Unilever, and McDonalds.

Watch the HRD Summit 2018 kick off video as we 
highlight some of the challenges facing HR and 
lead with the theme of the HR leader as the curator 
of the new business landscape.

Described as the most creative, informative, and 
engaging Summit to date; highlights included 
a powerful and authentic keynote from Nilofer 
Merchant and Josh Bersin; rocking it out on 
stage with SongDivision; breaking out of the HRD 
Escape Room and delicious cocktails and live 
entertainment at the Workday networking drinks 
(among many more).

Penelope Jenkin
Summit Producer

https://www.linkedin.com/showcase/10983527/
https://twitter.com/hashtag/hrd18
http://www.hrdsummit.com
https://www.youtube.com/watch?v=BOeAFvF5bqo
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LETTER FROM OUR 
SUMMIT CHAIR

Mark Ellis
Author and Service Operation Director

It’s an incredible privilege to chair the HR Directors 
Summit. Once more I was lucky enough to have a 
front row seat, and the honor of spending time with 
our keynote speakers – not to mention benefitting 
from the combined wisdom of a very vocal and 
active audience. 

While networking is always important, the true 
value of the event (for me) is how much I learn. It 
was my fifth year at the event, my third as Chair – 
and while the themes change, I never fail to leave 
with new ideas and clearer picture of the future.

As I look back through my notes over the years, 
it’s clear that 2018 marked a shift in focus 
for the people profession – no longer are the 
dominant themes ‘taking a place at the top table’, 
‘automating jobs’ or ‘millennials’. HR is once 
again becoming more focused on the value of the 
individuals within their organisations. To summarise 
here are my top five takeaways...

1  No matter where I walked, or whom I talked or 
listened to, I heard about leading with heart – 
there was far more emotional language used on 
the main stage and on the session tracks than 
ever before - pride, fear, humility and love have 
replaced typical engagement and leadership 
language, a point that the MD of KFC, Martin 
Shuker was keen to expand on during his 
keynote speech. 

2  Continuing that theme, our opening keynote 
speaker and bestselling author Nilofer 
Merchant talked extensively about allowing 
people to reach their potential by ‘atomizing 
not actualizing’ – how the most successful 
companies are now ensuring that employees 
entire persona and skillset is nurtured and 
grown, avoiding the historical trap of putting 
people in boxes. 

3  Josh Bersin, founder of Bersin by Deloitte, 
was welcomed on to the stage in song as 
‘everybody’s favorite person’ – then reinforced 
the message by talking about removing fear and 
the distractions of technology in the workplace. 
He identified key success factors in the best 
performing organisations – networks not 
hierarchies, coach not boss and reinventing the 
employee experience.

4  Appreciation was brought to the fore by Kevin 
Ames, author, and OC Tanner Director as he 
spoke from the heart about how a collection of 
moments forms the basis of positive employee 
experiences – and how opportunities to learn, 
expressions of gratitude, demonstrations 
of approval and sensitivity provide the best 
performance and workplace experience for all.

5  Professor Tomas Chamorro-Premuzic, CEO 
of Hogan Associates reinforced the message 
that purpose, appreciation and connection 
drive great work and cautioned against making 
hiring and promotion decisions based purely on 
observed skills or talent. 

I was stunned by the level of engagement from 
our audience this year and equally impressed 
by their creative talent, as together with Sam 
McNeill (the UK and European General Manager of 
SongDivision) – we closed out the event with an 
audience written song performed by some of the 
most talented musicians in the industry. 

And on that note, I think the delegates should have 
the last word here – with the bridge from that final 
song which sums up the key lessons learned far 
more concisely than I ever could.

Lead with your heart and just be true

Your people will go along with you

Belief and purpose is key

It starts with you, it starts with me.

https://www.linkedin.com/showcase/10983527/
https://twitter.com/hashtag/hrd18
http://www.hrdsummit.com
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LETTERS FROM 
OUR KEYNOTES

NILOFER MERCHANT
Nilofer Merchant is a master at turning seemingly 
“wild” ideas into new realities. A bestselling author 
on innovation and collaborative work, a TED 
mainstage speaker, and the recipient of the 2013 
“Future Thinker Award” from Thinkers50. Drawing 
from her past experiences and the ‘predetermined’ 
box that she didn’t fit into, Nilofer advised 
delegates to ‘raise their hand’ and be heard to fully 
embrace their unique power of ‘Onlyness’.

During her inspiring keynote Nilofer, discussed 
how leaders sometimes predetermine what their 
employees can do within the business, choosing 
not to see the wider picture. “Putting people into 
boxes doesn’t allow them to flourish. People want 
to add something, and drive innovation – we need 
to enable them to do this,”. Emphasising how 
important the individual is, and how a leader will 
get the best out of someone. 

The power of change is interconnected and social – 
not individual. As HR you need to consider how you 
could reward, recruit and practice differently.

Watch HRD Connects exclusive interview with 
Nilofer Merchant 

Nilofer Merchant
50 Thinker, Best Selling Business Author – 
The Power of Onlyness

HR’S ESSENTIAL ROLE IN THE NEW 
WORLD OF WORK
Today HR plays a pivotal role in the rapidly 
changing world of work. Companies are heavily 
focused on improving productivity, deepening the 
leadership pipeline, and creating a more integrated 
employee experience. To enter into this new and 
very changeable world of work, leaders need 
to take a deeper look at five ways in which they 
can improve the overall working experience for 
employees:

1 A new organisational structure

2 Reinventing management

3 Employee experience

4 Career overhaul

5 Embrace new technology

Read the full article on HRD Connect 

Josh Bersin
Principal and Founder

https://www.linkedin.com/showcase/10983527/
https://twitter.com/hashtag/hrd18
http://www.hrdsummit.com
https://www.hrdconnect.com/2018/03/08/international-womens-day-nilofer-merchant-interview/ 
https://www.hrdconnect.com/2018/03/08/international-womens-day-nilofer-merchant-interview/ 
https://www.hrdconnect.com/2018/02/26/josh-bersin-hrs-essential-role-new-world-work/ 


8Linkedin    |         #HRD18     |     www.hrdsummit.com

INFLUENCE GREATNESS
All organizations are focused on achieving success. 
Ultimately, cultures determine the success of 
the organisation. They either enable or inhibit 
the achievement of our goals. And cultures are, 
of course, made up of people. More specifically, 
engaged people. We believe a great culture is a 
vibrant community of people who love what they 
do, who they do it with, and who they do it for. The 
key is understanding what causes people to engage.

Let’s first be clear about what engagement is. 
Engagement is not an organisational destination 
that we arrive at and survey for. Rather, engagement 
is a decision; a choice made one person–one heart, 
one mind–at a time. There are a handful of things 
that influence people to engage in a professional 
environment including: a connection to the 
organisation’s purpose, the opportunity to produce 
difference making, great work on behalf of that 
purpose, and feeling deeply appreciated for who 
they are, for the great work they do from day to day, 
and for their loyalty and contribution over time.

Applying these principles will cause your 
organisation to be a great place where great people 
can do great work!

Kevin Ames
Author and Director

THE MIND OF THE LEADER
Mindfulness is becoming a key focus for all HR, 
leadership development, talent and training 
activities because the level of distractedness and 
stress is impairing peoples ability to focus on their 
tasks and be present with clients and colleagues.  

Rasmus Hougaard
Global Leader in Mindful Leadership

THE FUTURE OF WORK
As AI and automation shape the future of work, 
business transformation becomes more noticeable, 
workforce reskilling programmes should be 
embraced in order to ensure that workers at risk 
of role displacement or change are involved in 
learning and redeployment opportunities. The very 
technologies that are causing this shift can also 
help employees adapt. For example, personalised 
learning paths driven by smart recommendations 
can help employees close their skills gaps. 
Ultimately, the future of work will look very 
different because every facet of the organisation 
has been reshaped around intelligence, from the 
core business model and how employees are 
engaged, to the composition of the workforce itself 
and the skills that employees possess.

Richard Doherty
Senior Director EMEA

“ It’s an excellent way to 
keep up with the trends 
and hear from thought 
leaders. Fantastic 
networking. Lots of 
variety so great to take 
the team!”
Charlotte Carpenter, General Manager - HR & 
Training, Europe & Africa Region,    
Toyota Financial Services (UK) PLC

https://www.linkedin.com/showcase/10983527/
https://twitter.com/hashtag/hrd18
http://www.hrdsummit.com


9Linkedin    |         #HRD18     |     www.hrdsummit.com

THE TALENT DELUSION: HOW THE 
WAR FOR TALENT TURNED INTO 
THE WAR ON TALENT
In 1998, after a year-long study on the subject, 
McKinsey researchers declared that a “war for 
talent” was underway. In the years ahead, they 
said, organisations’ future success would depend 
on how well they could attract, develop, and retain 
talented employees – an ever more valuable asset in 
ever higher demand. Today, in a world full of many 
more Chief People and Chief Happiness Officers, 
that war nevertheless appears to have been lost 
on all sides. Of course, many workers excel in 
their jobs and make pivotal contributions to their 
organisations. But for every, one employee who 
does, there are many more who are underemployed, 
underperforming, and just plain miserable at 
work. Considering that global disengagement is 
an epidemic, that self-employment, passive job 
seeking, and entrepreneurship are all on the rise, 
and that at least 1 in 2 leaders can be expected to 
fail, it seems that the war for talent has turned into 
a war ON talent…

Read more to find out three things organisations 
can do to improve the situation 

Tomas Chamorro-Premuzic
Professor of Business Psychology,
Author and CEO

Martin Shuker
Managing Director, Western Europe

ENRICHING CULTURE: 
KFC’S HEARTSTYLES 
TRANSFORMATIONAL JOURNEY
How many organisations have a workforce who 
bring their best self to work every day? 

And what difference does that make to the  
bottom line?

Having worked at KFC and YUM for over 22 years 
in various leadership roles it’s clear to me that it is 
essential to give back to your people, to develop 
and enable them to be their most effective in life 
- and when you do this, they will absolutely bring 
their best self to work – which drives results. 

Watch the full interview with Martin Shuker as he 
explains KFC’s inspirational Journey... 

“ This is the best conference that I have been to!”
Rob Cross, HR Director UK & Ireland, SIG PLC

https://www.linkedin.com/showcase/10983527/
https://twitter.com/hashtag/hrd18
http://www.hrdsummit.com
https://www.hrdconnect.com
https://www.youtube.com/watch?v=_yoRyL2LwhM


SUMMIT 
HIGHLIGHTS

9
Streams

900+
Senior HR Leaders 

200+
Speakers 

90+
Exhibitors  

300+
MATCH Meetings 

90+
Commercial Partners  

10+
Tech Village 
Innovators

1 Robot and a Band
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DELEGATE 
HIGHLIGHTS

“ This is a brilliant 
conference. The agenda 
and speakers are always 
highly relevant... but 
more than that the main 
speakers always have 
the “Wow” factor. As do 
most of the workshops. 
I always come away 
inspired and motivated 
and I always learn 
something new.”
Jacqui Jones, Director of Human Resources   
and Workforce Development,    
NHS National Services Scotland

11Linkedin    |         #HRD18     |     www.hrdsummit.com

https://www.youtube.com/watch?v=5stppfESGUE
https://www.linkedin.com/showcase/10983527/
https://twitter.com/hashtag/hrd18
http://www.hrdsummit.com
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L&D SUMMIT 

NEW to HRD the L&D Summit connect 150+ Learning 
and Development Leaders from across the globe to 
learn, network and decide the future of work.  

The Summit kicked off with an inspiring keynote 
from Matthew Syed , Leading Expert and Author on 
how to challenge and create learning culture where 
people can truly learn for experience.  

Through-out the 2-days participants debated, 
discussed and exchange ideas on the future of 
learning; how to drive learning agility and build 
capabilities for the future. Guiding the discussions 
were Senior L&D Leaders from companies including, 
TSB, Whistl, Nokia, Danfoss and Volvo. 

Our top takeaways are: 

1  Importance of challenging the norms of L&D to 
ensure the needs of agile learners have been met 
together with the business needs

2  Need to ensure design is blended and focused on 
application of learning. Consider the Changing 
needs and expectations of learners

3  Participants discussed the future of performance 
management and while on the outset they were 
split between the view that annual performance 
reviews were outdated and unproductive 
versus useful and engaging – they did agree 
performance management was evolving. 

4  Consider how we leverage technology to aid L&D 
and how we can use new technologies such as 
virtual reality/AI 

Gordon Kermode
L&D Summit Chair

HEAR FROM OUR L&D KEYNOTE 
MATTHEW SYED 

https://www.linkedin.com/showcase/10983527/
https://twitter.com/hashtag/hrd18
http://www.hrdsummit.com
http://www.matthewsyed.co.uk/
https://www.youtube.com/watch?v=t5r7jqgqtJE 
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HRD SUMMIT 2018 
SPEAKERS 

Nilofer Merchant
50 Thinker, Best Selling 
Business Author 

Josh Bersin
Principal and Founder, 
Bersin by Deloitte 

Abbie Martin
Account Executive, 
Peakon

Alastair Campbell
Corporate Business 
Manager, Texthelp

Alex Clayton
HR Director, Legal & 
General 

Alex Cresswell
Managing Director, 
EMEA, Pymetrics 

Alex Tullett
Head of Benefit 
Strategy, Capita Talent 
Consulting

Andrew Drake
Consulting and 
Proposition Director, JLT 

Andy Dodman
Chief Operating Officer, 
The University of 
Sheffield

Angel Conley
Head of Learning 
and Development, 
IQ Student 
Accommodation 

Angus McCarey
Chief Executive,   
Hive Learning 

Angus Ridgway
CEO and Co-Founder, 
Potentialife 

Anna Seely
Principal, Talent 
Strategy Consultant, 
Mercer 

Anthony Burrows
Managing Partner, 
Intelligent Emotion

Anthony McFeely
Head of HR – Robotics 
and Motion, ABB

Antony Heljula
Technical Director,  
Peak Indicators 

Dr. Barbara Zesik
Chief People Officer, 
Santa Fe Relocation 

Becky Ivers
People Director – 
Expansion, Heathrow

Birthe Mester
Global Head for 
Performance, 
Engagement and 
Culture, Deutsche Bank 

Bojana Zupanic
Head of Succession, 
Danfoss 

Candice Cross
Group Head of Diversity 
and Inclusive Culture, BT

Caroline Roberts
Head of People and 
Talent, VisitBritain  

Charlotte Gell
Group Leadership 
Training - Group 
Academy, Generali  

Chris Wakely
Executive VP – Global 
Enterprise, Benify 

Christopher Lorenz
Co-Founder & Head of 
Science, Soma Analytics 

Claudine Wilson
Employer Branding and 
Recruitment Marketing, 
Salesforce 

Clyde Marwick
Group HR Director, 
Baxters Food Group

Colin Ireland
Research Manager, ORC

Dan Hammond
Chief Disruption Officer, 
LIW 

Dasha Kraft
Lead for Learning and 
Knowledge Europe, IBM

David Hall
Services Director,  
Peak Indicators  

David Heffernan
Vice President Human 
Resources, IBM 

David Jackson
National Sales Manager, 
Hitachi Capital 

Denise Willett
Senior Director - EMEA, 
Achievers 

Dhanjaye Damhar
Business Development 
Manager, Newland Chase 

Diletta D’Onofrio
Senior Director, Head of 
Digital Transformation, 
SnapLogic  

Dominic Ashley-Timms
Managing Director, 
Notion

Dominic Fitch
Head of Creative 
Change, Impact 
International 

Ed Cook
HR Specialist – Service 
Experience, BBC

Edmund Monk
CEO, Learning & 
Performance Institute 

Ella Bennett
HR Director, Sainsbury-
Argos 

https://www.linkedin.com/showcase/10983527/
https://twitter.com/hashtag/hrd18
http://www.hrdsummit.com
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Eve Read
Consulting Leader 
for DC & Financial 
Wellbeing, Mercer 

Gary Berney
Sales & Marketing 
Manager, Hire Up 

Gary Butterfield
Co-Founder and 
Executive Director, 
Everyday Juice Limited 

Gary Cookson
CEO, EPIC HR  

Gavin Royston
Regional Sales Director 
UK, Globality Health 

Gethin Nadin
Director of Global 
Partnerships, Benefex 

Graham Abbey
Managing Director, 
EMEA, Bridge 
Partnership 

Guy Gumbrell
Co-Director, Executive 
Education, Imperial 
College Business School 

Gwen Carter Powell
Investors in People 
Practitioner, Investors in 
People 

Harry Gooding
Director, Arch 
Apprentices  

Harry Housen
People & Development 
Director, itsu 

Howard Smith
Vice President, 
SidekickHealth

Huw Carter
Language Technology 
Consultant, Rosetta 
Stone 

James Lee
Chief Design Officer, 
LifeWorks 

Jen Lawrence
HR Director, Lindt & 
Sprungli  

Jennifer Scherler-
Gormley
HR Lead for UK and 
Ireland and EMEAR 
Corporate Functions, 
Cisco

Joel Casse
Global Head 
of Leadership 
Development, Nokia

John Stuart
CEO, Active Inspiration

Julie Priestley
HR Director, Florette

Karen Hebert-Maccaro
Chief Content Officer, 
O’Reilly 

Karen Terry-Weymouth
Change Programme 
Director, BT 

Kate Griffiths-Lambeth
Group HR Director, 
Charles Stanley & Co    

Katie Bates
Group HR Business 
Partner, Scott Bader

Kent Frederiksen
Head of Total Rewards, 
Danfoss 

Kevin Ames
Author and Director, O.C. 
Tanner 

Kimberly Bradshaw
Managing Director, HR 
Consultancy, Buzzacott 

Lee Hamilton
Partner, Blick 
Rothenberg 

Lesley Swarbrick
HR Director, Time Inc 

Lisa White
Head of People and 
Culture, Lend Lease 

Liz Villani
Founder, Courageous 
Success  

Louise Chester
Founder, Mindfulness  
at Work

Louise Patterson
Chief People Officer, 
Graze  

Luke Lightning
Chief Evangelist, 
Good&Co  

Lynne Rutherford
Group Vice President 
Learning and 
Development, Brambles 

Madeline Countess
Director, Consulting 
Services (Europe), 
Collaborative Solutions  

Mara Klemich
Consulting Psychologist, 
Heartstyles   

Marc Ver Straate
Vice President, Business 
Development, Optum 

Margaret Ruiseal
Partner, HR 
Transformation Lead, 
Europe, Mercer

Mark Ellis
Author and Service 
Operations Director 
- HRD Summit Chair, 
OpenText 

Martha Desmond
Chief Human Resource 
Officer, Apollo Tyre

Martin Shuker
Managing Director 
Western Europe, KFC

Matt Hayward
Talent & Development 
Business Partner, Medical 
Protection Society 

Matt Jones
Senior Vice President, 
Europe, Cielo 

Matt Sims
Managing Director, 
Hatch

Dr. Melissa K. 
Hungerford
VP, Global Talent 
Management and 
Inclusion, Avon 

Mervyn Dinnen
HR & Talent Analyst, 
Author 

Michele Carter
Group Head of 
Organisation 
Effectiveness, AIB 

Monica Kalia
Co-Founder and Chief 
Strategy Officer, Neyber 

Nebel Crowhurst
Head of Talent, River 
Island  

Neil Young
CEO, Get Living 

Nick McClelland
Sales and Commercial 
Director, JLT 

Nick Starritt
Region Segment 
Leader - Engagement 
EUROPAC, Mercer | 
Sirota 

Dr. Nick Taylor
CEO, Unmind

Oliver Strong
Managing Partner, 
Intelligent Emotion 

Patrick FitzGerald
Commercial Director, 
Salary Finance

Paul Devoy
Chief Executive Officer, 
Investors in People 

Paul Evans
Managing Director, 
Carlisle Support Services 

Paul Ulat
Tech Start-Up and 
Innovator Expert, 
Appical 

Paul Vallance
Director of 
Communications and 
Stakeholder Relations, 
NDA 

Paula Coughlan
Chief People Strategy 
Officer, McDonald’s

https://www.linkedin.com/showcase/10983527/
https://twitter.com/hashtag/hrd18
http://www.hrdsummit.com
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Paulo Larkman
Fleet Consultant, Hitachi 
Capital 

Pedro Angulo
Head of Leadership 
Development, AIB

Perry Timms
Author and Chief Energy 
Officer 

Rachel Donath
Head of Learning and 
Development, Mills & 
Reeve LLP  

Ralf Baumann
CEO, Stepstone GmbH 

Rasmus Hougaard
Global Leader in Mindful 
Leadership, Potential 
Project 

Rebekah Wallis
Director People & CR, 
Ricoh 

Dr. Reza Moussavian
SVP Digital & Innovation, 
Deutsche Telekom 

Ric Bulzis
Senior Partner & Lead 
Consultant, Achieve 
Breakthrough 

Richard Collins
Chief Executive, ClickIQ

Richard Doherty
Senior Director EMEA, 
Workday   

Richard Watson
Scenario Thinker, Tech 
Foresight, Imperial 
College Business School   

Dr. Robert Neuhauser
Corporate Executive 
VP and Global Head of 
People and Leaders, 
Siemens  

Rosa Lee
SVP – Global Human 
Resource Management, 
Bosch China 

Rosemary Lemon
Group Head of Reward, 
Hays     

Rosie MacRae
Head of Inclusion & 
Diversity, SSE    

Ruth Thomas
Industry Principal, Curo 
Compensation   

Ryan Cheyne
People Director, 
Rentalcars.com 

Sally Earnshaw
Managing Director, 
Blue Sky Performance 
Improvement 

Sally Winston
Global Head of 
Employee Research, 
ORC 

Sam McNeill
Chief Story Teller & UK & 
Europe General Manager, 
SongDivision UK 

Sarah Gregory
HR Director, BBC Shared 
Service Centre, BBC 

Sarah Moore
Wellbeing Lead, 
Yorkshire Building 
Society 

Sarah Woodhead
Engagement Manager, 
itsu 

Sean McCready
Education Services 
Director, ICS Learn 

Selina Millstam
Vice President and 
Global Head of Talent 
Management, Ericsson 

Shereen Daniels
Head of HR, Caffe Nero

Stephen Klemich
Founder, Heartstyles  

Dr. Stephen Moir
Executive Director of 
Resources, The City of 
Edinburgh Council  

Stephen Pierce
CHRO, Hitachi Capital  

Suzanne Phillips
National Fleet 
Consultant, Hitachi 
Capital

Tim Drake
Head of Talent 
Management UK - HRD 
Summit Chair, Hudson

Tim Munden
Chief Learning Officer, 
Unilever 

Dr. Tim Sparkes
Business Psychologist, 
Hudson 

Tomas Chamorro-
Premuzic
Professor of Business 
Psychology, Author 
and CEO, Hogan 
Assessments 

Tony Baldassarro
Director, LSS Relocation 

Tony Cooke
Senior Director, Human 
Resources, adidas Group

Verity Buck
Client Director, Salary 
Finance     

Wendy Murphy
Senior HR Director, 
LinkedIn     

https://www.linkedin.com/showcase/10983527/
https://twitter.com/hashtag/hrd18
http://www.hrdsummit.com


L&D SUMMIT 2018 
SPEAKERS 

Matthew Syed
Leading Expert and 
Author in the field of 
High Performance 
and Cultural Change, 
Matthew Syed 
Consulting 

Adam Plastow
Head of 
Apprenticeships,  
Volvo Group UK Limited

Angus McCarey
Chief Executive,   
HIVE Learning 

Angus Ridgeway
CEO & Co-Founder, 
Potentialife 

Bojana Zupanic
Head of Succession, 
Danfoss

Carol Derbyshire
Head of Learning & 
Development,  
Johnston Press 

Catherine Berney
International Leadership 
and Organisational 
Development 
Consultant, Mannaz

 

Catherine Cape
Director - Head of 
Learning Resources, 
Deutsche Bank 

Chris Jones
Director of Learning 
and Development, BAM 
Construction UK Ltd

Chris Parkinson
Head of Learning, 
Development & 
Engagement, TSB

Dan Hammond
Chief Disruption Officer, 
LIW 

Emily O’Mahony
Head of Learning and 
Development, Securitas 
Security Services 

Gary Cookson
CEO, EPIC HR 

Gordon Kermode
Director Global 
Leadership 
Development - HRD 
Summit Chair, Kellogg’s  

James Elias
Chief Marketing Officer, 
Avado  

 

Jasper Mann
Business Development 
Manager, ILM 

Joel Casse
Global Head 
of Leadership 
Development, Nokia 

Josh Bersin
Leading Global Trends 
Expert, Principal and 
Founder, Bersin by 
Deloitte 

Karen Bailey
Head of Competence 
Development, Volvo 
Group UK Limited 

Karen Hebert-Maccaro
Chief Content Officer, 
O’Reilly 

Kent Frederiksen
Head of Total Rewards, 
Danfoss 

Kevin Ames
Author and Director, 
O.C. Tanner 

Lisa Blewitt
Head of Centrica Group 
Academies, Centrica 

Mark Ellis
Director, Culture 
Transform 

Mark O’Donoghue
CEO, Avado 

Matt Sims
Managing Director, 
HATCH  

Megan Peppin
OD Specialist & HR 
Blogger   

Michelle Wood
Group Head of Learning 
& Development, 
Sanctuary Group    

Nick Howard
Partner,   
Brunswick Group

Nicola McAdam
Leading Expert in 
Digital Disruption and 
Capability Upskilling, 
Avado 

Pauline Bennett
Learning & Engagement 
Director EMEA & APAC, 
Deckers Brands

Rasmus Hougaard
Global Leader in Mindful 
Leadership, Potential 
Project 

Rebecca Edwards
Head of Talent 
Development, 
HomeServe 

Richard Doherty
Senior Director, EMA, 
Workday 

Robert Houghton
Head of Learning and 
Development, Barhale 

Roger Mason
Head of Learning & 
Development, Reed 
Specialist Recruitment  

Sam McNeill
Chief Story Teller & 
UK & Europe General 
Manager, Song Division  

Sarah Packman
Group Learning & 
Development Lead, 
Willmott Dixon  

Stephen Klemich
CEO & Founder, 
Heartstyles   

Susan Yell
HR Director, Warburtons

Tim Munden
Chief Learning Officer, 
Unilever  

Tomas Chamorro-
Premuzic
Professor of Business 
Psychology, Author 
and CEO, Hogan 
Assessments  

Wendy Pickford
Director, Education 
& Learning (UK), 
AstraZeneca   
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WHO WAS THERE

COMPANY SIZE SENIORITY

C-LEVEL / PARTNER / VP

DIRECTOR

HEAD OF HR

10%

51%

39%OVER 5000

1001-5000

501-1000

1-500

INDUSTRY BREAKDOWN

FINANCIAL SERVICES

HEALTHCARE & PHARMACEUTICALS

OTHER

FOOD & DRINK

GOVERNMENT

ENERGY & UTILITIES

CONSUMER GOODS

LOGISTICS & SUPPLY CHAIN

AVIATION & AEROSPACE

INSURANCE

TELECOMMUNICATIONS

ACCOUNTANCY FIRM

TECHNOLOGY PROVIDER

AUTOMOTIVE

TRANSPORTATION

RECRUITMENT

PROFESSIONAL SERVICES

AGENCY

60

56

45

42

36

30

28

22

20

18

15

15

12

12

8

6

2

1
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WHO WAS THERE

COMPANIES IN ATTENDANCE INCLUDED: 
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WHAT WAS SAID: 
KEY TAKEAWAYS 

STRATEGY AND LEADERSHIP CURATORS OF THE NEW BUSINESS 
LANDSCAPE – HR’S ROLE IN 
PREPARING LEADERS 
Buzzacott met with a group of around 100 HR 
leaders to collect live research on the ‘new 
business landscape’ and HR’s role in making 
leaders ‘fit for purpose’ in this new environment. 
The room worked together to uncover the 
challenges HR and L&D experts may encounter 
in this new landscape. Hosted by Kimberly 
Bradshaw, Managing Director of Buzzacott HR 
Consultancy, here are the key takeaways:

1  What is the new business landscape and what 
will it look like? 

In addition to digitalisation, business structures and 
decentralisation, ‘we don’t know’ was a popular 
answer when we raised this question, reinforcing 
the need for HR to do more strategizing. The 
pace of change in the workplace is speeding up. 
Every week new software crops up that pressures 
businesses into re-evaluating their strategy to stay 
competitive. Innovation in tech may naturally fall 
under the remit of IT, but it can impact the way an 
organisation runs, influence the way staff work and 
potentially lead to a business restructuring – all of 
which have HR implications. Accommodating and 
anticipating these changes will only happen if HR 
have an eye on the future. 

2  What will leaders need in this environment? 

Everyone recognised that anticipating the needs 
of your people, especially your leadership team, is 
essential to HR’s strategic planning.

Kimberley Bradshaw
Managing Director

With the business goals in place, what skills will 
leaders need to fully embrace the new landscape? 
‘The ability to deal with change’, ‘resilience’, ‘clear 
personal brand’, ‘innovation’ and ‘communications’ 
all cropped up in the workshop. These are skills and 
tools that every leader needs. They may change 
as the landscape evolves, but HR must make 
provisions. 

3  How can we in HR help them achieve that? 

It’s HR’s role in developing the right solution 
that marries the people with the business. When 
discussing this, we all agreed that this must be 
a collaborative effort in order for it to succeed. 
Working in partnership with your leadership team 
will encourage engagement and uptake. Some 
leaders will be happy to have this help, but for others 
HR may need to become a ‘mirror to the leaders’. 

4  What challenges will HR face in helping leaders 
get there? 

While the older order are regarded as more loyal, 
they can be more resistant to change. This poses 
many challenges for a business looking to innovate 
and stay ahead of curve. How can businesses adapt 
if their leadership team isn’t on-board, let alone 
driving? Change of any magnitude can be difficult for 
the older generation to comprehend, so we must find 
compelling reasons for them to embrace the new.

AGILE HR: ADOPTION AND IMPACT
Agile is a totally different way of working - it’s not 
just about being fast or flexible.   

By using the same language as the business - or 
by leading the rest of the business into agile - `HR 
will become highly business relevant’. Agile will also 
deliver faster, more fact-based outcomes. It will 
increase productivity and build a learning culture.

Nebel Crowhurst
Head of Talent

https://www.linkedin.com/showcase/10983527/
https://twitter.com/hashtag/hrd18
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WHAT WAS SAID: 
KEY TAKEAWAYS 

TALENT

AI RECRUITMENT: THE FUTURE OF 
RECRUITMENT ADVERTISING
Agile is a totally different way of working - it’s not 
just about being fast or flexible.   

By using the same language as the business - or 
by leading the rest of the business into agile - `HR 
will become highly business relevant’. Agile will also 
deliver faster, more fact-based outcomes. It will 
increase productivity and build a learning culture.

Richard Collins
Chief Executive

TALENT TRANSFORMATION KEYNOTE
We need to transform the way we define, attract, 
hire, and develop our talent, and to do that we need 
to take a fresh look at how we operate ourselves, 
embracing new working models. People join the 
business who are better matched and informed, 
can make an immediate impact, and are less likely 
to leave early or become a bad hire. Redefine what 
we mean by talent. Proper workforce planning, skills 
forecasting, and find better ways to assess potential 
and cultural fit.

Mervyn Dinnen
HR & Talent Analyst, Author

Perry Timms
Author and Chief Energy Officer

CULTIVATING A THRIVING WORKFORCE
Mercer posed the question what is it like for 
organisations who are thriving in a disruptive 
world? These changes are raising questions 
amongst business leaders, HR and employees i.e. 
how can we build for an unknown future? How can 
we attract and retain tomorrow’s talent? Mercer 
research highlighted that 52% of companies 
surveyed are on a journey to creating a thriving 
organisation. People feel bombarded by data 
but lack ability to adapt and learn themselves. 
Those that felt they were thriving regarded career 
opportunities and development opportunities 
laterally and horizontally as being critical. The key 
driver amongst employees thriving was confidence 
and advocacy which was based on trusting 
(authentic) leadership, bringing whole self to 
work, having a positive impact in society. To thrive 
one needs to be authentic to then be energised. 
Retention improves if one is working in a thriving 
organisation. The EVP can be broken down into 
contractual (benefits), experimental (wellbeing) 
and emotional (purpose). Many want to work in 
a thriving organisation, so it represents a great 
opportunity for HR to occupy that space.

Nick Starritt
Region Segment Leader    
- Engagement EUROPAC
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WHAT WAS SAID: 
KEY TAKEAWAYS 

ENGAGEMENT

EMPLOYEE RE-BRANDING: 
CHANGING THE EMPLOYEE VALUE 
PROPOSITION OF THE COMPANY
Branding exercises can be complex with lots of 
corporate language. Keep it simple - listen (fine out 
what your people love and want from you); build 
(plan a roadmap and take action); shout about it 
(internal and external comms & PR). Try to make 
the complex simple, HR can help with fitting the 
jigsaw together.

Ryan Cheyne
People Director

PURPOSEFUL LEADERSHIP: 
CREATING A SENSE OF BELONGING
Fit v Belonging - as organisations and HR 
departments we focus on trying to change people 
to ‘fit’ how we do things around here. It can create 
a superficial and potentially restrictive bond. Rather 
than ‘fitting’ should we not consider creating a 
sense of belonging, making everyone feel welcome 
as an individual with different perspectives but 
aligning around shared purpose.

Shereen Daniels
Head of HR

GETTING THEIR MOJO BACK: 
HEATHROW’S JOURNEY TO 
BECOMING A GREAT PLACE TO WORK
The most important barrier breaker was ensuring 
that Mojo and developing culture was not seen 
as an HR side project but critical to delivering 
the business plan. By building it into the formula 
for success it showed that we were investing and 
serious about it - not just a fun word. Heathrow’s 
plan was to achieve Mojo; transform Customer 
Service and sustainably grow.

Becky Ivers
People Director – Expansion

“ Really enjoyed the variety, 
relevance and thought leadership. 
Excellent event!”
Louisa Steensma, Vice President, HR EMEA, Getty Images 
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WHAT WAS SAID: 
KEY TAKEAWAYS 

HR TECHNOLOGY AND   
PEOPLE ANALYTICS 

DATA IS THE NEW OIL: PREPARING 
FOR THE NEW WORLD OF WORK
By engaging Data Scientists, companies can make 
best use of the data they have to make informed 
decisions. By using these sources HR functions can 
reduce resourcing costs and geographically target 
pools of talent. However, it’s not all about data 
rather insights – you need to make data meaningful! 

Wendy Murphy
Senior Director HR

CULTURE + TECHNOLOGY + DATA  
= EMPLOYEE ENGAGEMENT
Employee engagement is a rare win-win: Take care 
of your employees, and they will take care of your 
company

When your people are engaged, they passionately 
drive your company forward, creating more 
innovative products and better customer 
experiences. They also act as brand ambassadors, 
attracting new customers and talent.

Employee engagement stuff is tough. We don’t 
have it all figured out, but we are working on 
a formula that’s helped Salesforce become the 
fastest-growing top five enterprise software 
company in the world and one of the Fortune “100 
Best Companies to Work For” nine years running.

And that formula is: culture + technology + data = 
employee engagement.

Culture: 
Culture is what differentiates your company in 
the minds of employees. The day-to-day tasks of 
any job, whether it’s an account executive or a 
software engineer, are similar no matter where you 
work. What’s different is the people you do it with 
and the environment you do it in, and that comes 
down to culture. This differentiator is your greatest 
competitive advantage when it comes to attracting, 
engaging, and retaining talent. 

Claudine Wilson
Employee Branding and   
Recruitment Marketing

Technology: 
A great culture is not enough to keep your 
employees engaged in our social, mobile, smart 
world. Today’s consumers demand a connected and 
engaging experience. Don’t forget that employees 
are consumers, too. They have great experiences 
with the brands they love, and they have the same 
expectations of an engaging experience in the 
company where they work. 

Data:
At Salesforce, we not only work to provide the 
right employee tools, we also analyse the data 
these technologies allow us to gather. We use the 
dashboards available in our products to understand 
how our employees could use these tools to drive 
their performance and deepen our relationships 
with customers. 

You can do this, too.
Using our “culture + technology + data = 
engagement” formula at every stage of the 
employee journey — from attraction and 
onboarding to ongoing engagement and advocacy 
— you can have a positive impact across every facet 
of our business.

https://www.linkedin.com/showcase/10983527/
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WHAT WAS SAID: 
KEY TAKEAWAYS 

BUSINESS TRANSFORMATION AND 
CHANGE MANAGEMENT  

CO-CREATING TRANSFORMATION: 
ADDING VALUE TO THE AGILE 
ORGANISATION
To move from silo thinking to empowerment, 
demolishing hierarchy, needs clear purpose defined 
and a full understanding of all user needs. Personal 
development depends on nobody else but the 
individual. For team-based decisions, take away job 
titles and everyone focus on the purpose. Move to 
team hiring and team performance, let the working 
culture be driven by the teams themselves. 

Rosa Lee
SVP Global Human Resource Management

BUILDING A SUSTAINABLE 
FUTURE: TRANSFORMATION AND 
DIGITALISATION
Consolidation of teams around technology and 
location is beneficial to business. Technological 
transformation is necessary to make a success of 
bringing people back from remote working, BUT 
the key is cultural transformation, focus on the 
people and lead by the Head of HR.

Focus on KPI’s and data, more purpose-based work 
than task based. Move faster in onboarding to gain 
value earlier. Too many employees still considering 
themselves ‘new’ after five years.

Anthony McFeely
Head of HR, Robotics and Motion

M&A INTEGRATION: 5 THINGS HRDS 
MUST GET RIGHT IN A DIGITAL WORLD
Define all the integrated goals and understand the 
customer and employee journey. Never forget that 
our most valuable assets walk out the building 
every day and may not come back tomorrow. By 
keeping people informed (even if there isn’t any 
news) and keeping the employee experience real 
every day helps HR to improve skills of leading 
during uncertain times. 

Ella Bennett
Group HR Director

“ One of the best events I have joined - 
well done and thank you.”
Amanda Manzoni, VP Human Resources Retail, Royal Dutch Shell
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WHAT WAS SAID: 
KEY TAKEAWAYS 

ORGANISATIONAL DEVELOPMENT 
AND LEARNING  

ACCELERATING AGILE 
ORGANISATIONAL DESIGN
HR needs to be responsive to business needs and 
modern ways of working - HR at IBM applied the 
same approach as the technical project managers 
use with their clients. The agile approach has 
been trialled in L&D at IBM - this could be used in 
other specialist areas of HR within both tech and 
non-tech businesses. We (HR) would benefit from 
being comfortable with learning from mistakes 
and enhancing/building on what we have done at 
speed, as opposed to trying to make things perfect 
before giving them to the business.

David Heffernan
Vice President Human Resources

Dasha Kraft
Lead for Learning and Knowledge Europe

WHO AM I? THE IMPACT OF PUTTING 
REALNESS AT THE CENTRE OF YOUR 
STRATEGIC GROWTH FORMULA
Each person is unique, with their own values. 
By understanding people and what drives them 
it is easier to support change through using an 
individual’s natural dynamics. Just as products are 
increasingly bespoke, so too should HR’s interaction 
and awareness be of people in the workplace.

Liz Villani
Founder
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WHAT WAS SAID: 
KEY TAKEAWAYS 

ORGANISATIONAL DEVELOPMENT 
AND LEARNING  

THOUGHT EXCHANGE DISCUSSION – 
DRIVING PERFORMANCE THROUGH 
MEANINGFUL CONVERSATIONS
The roundtable discussion was based on a 
presentation given by Birthe Mester, Global Head 
for Performance, Engagement and Culture at 
Deutsche Bank on the importance of meaningful 
conversations in managing and developing 
performance. 

Despite coming from different industries, there 
seemed to be consensus that traditional approaches 
to managing performance are not always effective 
and that it was easier to get new managers on 
board for new approaches. Everyone agreed on the 
importance of meaningful conversation to drive 
performance; yet how these are delivered and 
embedded throughout the organisation requires 
thought and needs tailoring to specific audiences. 
For example, the power of the peer group was 
raised and the idea to get managers to influence 
one-another. 

There was consensus that meaningful conversations 
should be based on clear expectation setting and 
then used as a basis for conversations throughout 
the year. Without expectations, it’s hard to give 
meaningful feedback or hold people accountable. 
The group also explored the idea of a holistic 
approach to developing performance through 
combining various performance and career 
development aspects. The group talked about the 
potentially cohesive effect of considering employee 
experience, their contribution (WHAT and HOW), 
their capability, potential career and personal 
development in one thought process rather than 
sequentially across the year.  Key questions that 
bring this to live might be articulated through: Are 
you moving forwards? Are you moving backwards? 
Or are you standing still? 

All agreed that having open, meaningful discussions 
in the work place allows for better development, 
not only for employee performance but the 
performance of the whole organisation.

Birthe Mester
Global Head for Performance, Engagement 
and Culture
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WHAT WAS SAID: 
KEY TAKEAWAYS 

CULTURE AND INCLUSION 

MAKING DIVERSITY AND INCLUSION 
A WAY OF LIFE
We tend to say many things that we do not believe 
or actually mean e.g. what a cute baby - which is no 
different to organisations saying we have great D&I 
here. Effective D&I starts with great leadership and 
people wanting to be treated as people. Diversity is 
what you ‘have’ whereas Inclusion is what you ‘do’ 
with what you have. There is empirical evidence 
that D&I makes business sense which can be used 
to arm HR professionals to convince cynics. For 
adidas to compete in a crowded market and to be 
the best; adidas had to bring in people who are 
not ‘obvious’ and ‘good’ fits for the organisation as 
‘good fits’ just means more of the same.

HOLDING UP A MIRROR TO 
UNCONSCIOUS BIAS
We live in digital echo chambers so our opportunity 
to get different perspectives increasingly become 
more difficult. We all have a ‘lens’ through which 
we see the world, often that we are not aware of. 
In BT the D&I agenda is driven by the brand, their 
customers, their talent, and the need for innovation. 
Living in a fragile world with false news means 
people tend to retreat to what they know and are 
comfortable with. In BT considered both inputs 
and outputs e.g. who do we attract, who do we 
shortlist, who do we interview and then finally who 
do we hire. Key takeaway is that business results are 
not achieved simply from diversity until inclusion 
happens. Need to be brave and bold about data 
and ambitions.

BRINGING PURPOSE TO LIFE
When focusing your business on the vision and 
purpose, make sure you ask the question: ‘what’s 
the purpose of our purpose?’ Put that purpose 
and leadership journey together; let the further 
development of that purpose/vision come from 
within as an evolving process to bring it alive and 
ensure ownership. It can’t be hurried and needs to 
be authentic. HR can take the lead, but it needs to 
be collaborative.

Tony Cooke
Senior Director- Human Resources

Candice Cross
Head of Diversity and Inclusive Culture

Jen Lawrence
HR Director
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BENEFITS AND WELLBEING  

BUILDING A HOLISTIC APPROACH 
TO HEALTH AND WELLBEING
Health and wellbeing is for everyone at all times. 
It is not just an organisational issue but a personal 
one. Work and life should be ‘blended’, not 
‘balanced’. Communication strategies regarding 
WHWB should emphasise collaboration and be 
responsive to employee needs. Transparency should 
be sought, and the tone should be informal. And 
focus should be on the non-participants of WHWB 
programmes. These least engaged may be the ones 
most in need! 

Andy Dodman
Chief Operating Officer 

Gary Butterfield
Co-Founder and Executive Director 

FOSTERING A CULTURE OF 
OPENNESS: TACKLING PHYSICAL 
AND MENTAL HEALTH AT WORK
Mental health issues are underestimated by 
employers including depression, suicide, over-
work, sleeplessness etc. Bigger cost to the business 
than standard H&S concerns. Need to establish 
organisational risks better not least by examining 
the whole work environment (including people 
interaction with physical space). Lend Lease does a 
‘health radar survey’ and tracks employee wellness 
under multiple dimensions. Companies should think 
in terms of how to respond to problems identified 
by surveys and employee data analysis. 

Lisa White
Head of People and Culture 

THE CHANGING REWARD 
LANDSCAPE
Reward needs to respond to the changing work 
landscape (e.g. cyber world). Currently ‘stuck in a 
holding pattern’ dealing with restrained pay growth, 
productivity conundrum and talent shortage. 
Regard reward as an investment rather than a cost. 
Then measure its effectiveness.

Ruth Thomas
Industry Principal
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KEY FEATURES

HRD DECONSTRUCTED KEYNOTE:         
CURATING A CULTURE OF INNOVATION 
Over two days we rocked it out with Sam McNeill, 
Chief Story Teller & UK & Europe General Manager, 
and the team at SongDivision . Through musical 
storytelling, Sam shares how HR professionals can 
use music to boost communication, creativity and 
collaboration and help you create and nurture a 
culture of innovation within your organisation. This 
unique format delivers a message that will get you 
thinking about how you can leverage the power of 
music to transform your workforce. 

LYRICS WRITTEN BY HRD ATTENDEES

HRD, INTEGRITY, PASSION & AGILITY 
Mix it up and mix it in 
Involving everyone will help us win
Mindfulness is the key
For leadership strategy

Lead with your heart and just be true
Your people will go along with you
We have a role to play 
For all at work everyday

HRD, Integrity
Passion & Agility 
Use your heart to lead and guide 
HRD is along for the ride

Make a difference, don’t be shy, 
Embrace the world of tech and A I
We are not just curators,
We are business story narrators

Leaders who lead with Truth
Your people they will see the proof
Belief and purpose is key
It starts with you, it starts with me 

HRD, Integrity
Passion & Agility 
Use your heart to lead and guide 
HRD is along for the ride

With thanks to our amazing band

Drums: Bob Knight
Keys: Christian Gulino
Bass: Dave Troke
Guitar: Tom Billington
Vocals: Ruth Savill and Sam McNeill 

Sam McNeill
Chief Story Teller & UK    
& Europe General Manager
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KEY FEATURES

HRD ESCAPE ROOM 

Over two days we invited participates to partake in 
a unique, social learning experience adapted from 
the Nokia ‘Escape Room’ initiative.

The L&D function needs to find new ways to engage 
leaders on future leadership skills and mindsets.

The Escape Rooms concept combined with a 
facilitated de-brief is a powerful experiential 
learning to engage leaders in such areas as: 
collaboration, communication, failing and learning 
fast, energy between members.

Six Outbreak sessions were facilitated. Each session 
with a group of 6 or more people were invited 
into a themed room – the professors’ study. Once 
“locked” in the team of individuals had 45 min. to 
solve riddles, puzzles and locks to escape the room 
and to locate the missing professor’s whereabouts.

Behaviours observed during the escape rooms and 
referred to during the de-brief: how did the team 
react when two new members joined late and then 
left? When the team is stuck, at what point did they 
ask for help or stop to reflect on “can we be doing 
this differently?” or to take stock “what do we have? 
what do we know? What’s missing?” What is the 
importance of sharing out loud what you discover” 
And all these topics were related to the real world 
– the VUCA world, social leadership, exploration vs 
exploitation, etc

Highlights from the debriefs with participants: 
Fun, engaging; many ah-ha’s on behaviours drawn 
from participants exchanges and behaviours and 
the relevance to participants’ business context

Themes: Knowledge sharing, discovery skills, 
growth mindset; self-organizing teams.

Our Nutty Professor Escape Room was designed 
and built by the fabulous team at Organise Events 

Joel Casse
Global Head of Leadership Development

James Coakes
Director
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KEY FEATURES

CO-LAB HATCH… DRIVING 
TRANSFORMATION FROM WITHIN  

HR Leaders are driving transformation in 
extraordinary environments – breaking with 
conventional models and finding new ways to guide 
people through the uncertainty and ambiguity 
that has arisen as a result. As an HR Leader, you 
are the nexus of this pivotal moment; you have an 
opportunity to shape the future direction of work, 
the workforce and the workplace – creating an agile 
vision for the future and revolutionising the way we 
do business.

As part of a Hatch Co-Lab session at this year’s 
HRD Summit, attendees were challenged with 
framing the future of HR and what this may 
look like as we continue to face a series of 
transformative challenges. 

Run by Matt Sims, Managing Director of Hatch , 
Co-Lab sessions aim to take groups of people with 
different perspectives to design the future, and 
accelerate transformation through collaboration. 

Read the full report 

Matt Sims
Managing Director 

https://www.linkedin.com/showcase/10983527/
https://twitter.com/hashtag/hrd18
http://www.hrdsummit.com
http://www.hatch-co-lab.com/ 
https://www.hrdsummit.com/wp-content/uploads/sites/6/2018/04/HRD-Hatch-Co-Labs-Report-2018.pdf
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KEY FEATURES

The Tech Village showcased the most disruptive innovations in HR technology with live demos

Hosted by Louise Chester and the team at Mindfulness at Work  
across the 2 days attendees dropped by the Chillout Lounge to relax, 
unwind and learn how to practice evidence-based mind training.

https://www.linkedin.com/showcase/10983527/
https://twitter.com/hashtag/hrd18
http://www.hrdsummit.com
http://mindfulnessatwork.com/ 
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KEY FEATURES

At the close of Day 1 attendees enjoyed cocktails, 
hotdogs and live entertainment at the Workday 
Drinks Reception

WORKDAY DRINKS RECEPTION

“ The event was organised to perfection. Great job to all 
the people involved!”
Sarah Marriott, Chief People Officer, Oakbrook Finance Ltd  

https://www.linkedin.com/showcase/10983527/
https://twitter.com/hashtag/hrd18
http://www.hrdsummit.com
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THANKS TO OUR 
ADVISORY BOARD

Andy Dodman
Chief Operating Officer

Ann Pickering
HR Director

Dr Melissa K. 
Hungerford

VP, Global Talent 
Management
and Inclusion

Gordon Kermode
Former Director 

Global Leadership 
Development

Guy Gumbrell
Co-Director,

Executive Education

Jabbar Sardar
HR Director

Jill Larsen
Senior Vice President, 

HR & Talent

Joel Casse
Global Head 

of Leadership 
Development

Josh Bersin
Principal and Founder

Kathryn Austin
People & Marketing 

Director

Mark Ellis
Author and Service 

Operations Director - 
HRD Summit Chair

Megan Peppin
OD Specialist &

HR Blogger
- HRD Summit Chair 

Mervyn Dinnen
HR & Talent Analyst

Michael Spiers
Chief People Officer - 

HRD Summit Chair

Nilofer Merchant
50 Thinker, Best Selling 

Business Author 

Perry Timms
Author and Chief 
Energy Officer

Peter Reilly
Principal Associate - 
HRD Summit Chair

Ruth Penfold
Director – Talent 

Acquisition

Susan Yell
HR Director

Wendy Cartwright
HR Director / 

Corporate Services - 
HRD Summit Chair

https://www.linkedin.com/showcase/10983527/
https://twitter.com/hashtag/hrd18
http://www.hrdsummit.com
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THANKS TO   
HRD SPONSORS

Leadership, 
not just leadersLIW

TM

https://www.linkedin.com/showcase/10983527/
https://twitter.com/hashtag/hrd18
http://www.hrdsummit.com
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THANKS TO OUR
HRD SUMMIT SPONSORS

https://www.linkedin.com/showcase/10983527/
https://twitter.com/hashtag/hrd18
http://www.hrdsummit.com
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THANKS TO OUR
L&D SUMMIT SPONSORS

“ I just wanted to let you know that I have 
spoken at many conferences in my career 
and never have I seen a system and operation 
better than yours. Congratulations on an 
extremely well-run event I would welcome 
the opportunity to participate in one of your 
events in the future.”
Karen Hebert-Maccaro
Chief Content Officer

https://www.linkedin.com/showcase/10983527/
https://twitter.com/hashtag/hrd18
http://www.hrdsummit.com


A WORD FROM 
OUR PARTNERS 

“ A fantastically well- run event which brings 
together thought leadership and services 
from the industry to assist HR professionals 
in tapping into areas to drive their channel 
performance. An amazing opportunity for 
exhibiting businesses to converse with 
decision makers in a creative, vibrant 
environment and to learn about the true issues 
faced by HR Leaders. A dedicated Account 
Manager and amazing team supporting you 
through the whole event process helps it to 
be both worthwhile commercially as well as 
enjoyable personally.”

“ Qlearsite participated in the 
Tech Village at the HRD Summit, 
Birmingham. We found the event 
extremely beneficial. It is quite 
refreshing when the delegates 
attending more than live up to 
what has been promised prior to 
the event. We interacted with many 
senior stakeholders of some very 
well-known brands at our stand 
which has forged the way for a lot 
of new and exciting opportunities.”



CONTACT US

SPEAKING ENQUIRIES:

Contact Penelope Jenkin
  Penelope.Jenkin@contentive.com

PARTNERSHIP OPPORTUNITIES:

Contact Karl Ghamsari
  HRDpartnerships@contentive.com

GENERAL ENQUIRIES AND ATTENDING:

Contact Michella Oswald
  info@hrevent.com

HRD CONNECT:

Contact Emily Sexton-Brown
  Emily.Sexton-Brown@contentive.com


